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TEAM

Viktorija-Agné and Ramuné in IMPACT3 summer school, Bremen 2009

We are both lithuanians currently studying Fashion Business in Denmark. Viktorija-
Agne is preparing to be a specialist in International Purchasing management and
Ramune soon will be a specialist in International Sales. We both have close relation
to clothing and accessory market as we have started to create hand-made fashion
items years ago! This project is our way of sharing the experience and the knowledge
we gained working in this industry and the things that we learned studying in TEKO
— one of the best Scandinavian Design academies and living in Denmark — one of the

most ecologically oriented countries in the world.

Ramuné Tumasonyté is 20 years old International fashion sales management second

year student. She has been a student of “Young financier academy” in Lithuania. At

the present she is a member of association “Tarptautiniai moksleiviy mainai” which

is a Lithuanian YFU (Youth for Understanding - international student exchange
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programme). Ramuné is also a founder and organizer of OCC Vilnius (Open Coffee
Club - originally born in London) Lithuanian organization which helps generate

investments in Lithuanian economy and promotes the idea of creating business.

Viktorija — Agné Mackeviciaté is 20 years old International fashion purchasing
management second year student. She has graduated a four year Vilnius Justinas

Vienozinskis Art School. Currently she is working as jewellery and accessories

designer.

BUSINESS IDEA

Envirofitfashion is all about environmental fashion — sustainable design, new
technologies, self-expression through items and overall image, fashionable
movements and environmental ideas that inspires us to create, live and act with more
responsibility in elegant twist.

Envirofitfashion is not just a webpage promoting sustainable fashion, it’s not just an
uncountable source of information for those who find themselves interested either in
fashion, either in environment. This is a brand symbolizing a way of thinking, the
feeling that gives a value of understanding, the value of information and inspiration.

Our mission is to create awareness and promote environmental fashion.

Our vision is to become the host and the power of sustainably oriented community
all over the world.

Value to our target group - information and inspiration. Value that we give our
partners — spreading awareness about their activities and helping them to grow. By
organizing public events we also create an opportinity for people to be active and
express their ideas and believes. We offer new sustainable products to the market as
proof of our values and the importance of being active and responsible for the
environment — in other words — we offer the straight way to be sustainable — buy our
products.

The idea was cristalized in a week of summer school that was held in Bremen. When
you study fashion business in one of the most environmentaly oriented countries —
Denmark, it is hard not to admire the idea of ecological fashion. The willingness to
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start acting and sharing the knowledge gained was encouraged by the organizers of
IMPACTS3 - social entreprenuership competition in Germany.

We find these tools for making the impact the most important — the informational
website that would be the link to the world community and all brand building
activities including organizing events that enables us to create closer relationships
among our target group, also offering seasonal ecological products, as well as our
visibility in public media.

Webpage content - blog of the team (fashion and entreprenuership activities); articles
about environmental fashion; news about technologies and different companies and

designers implementing s
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